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President’s Message shko
Dear Colleagues:
Yet another school year has gone by. It is now June and the
time is here to once again reflect on your teaching year. I hope
that as you look back at the 2008-2009 school year you feel
proud of the work you have accomplishment.
As the EBIT President for the past four years, I have had the
opportunity to work with many of you. Those experiences have
been phenomenal! It is now time to pass on my role on the
executive to someone new, Nicole Belanger. Her great energy
and enthusiasm will bring many great opportunities for EBIT.
I would like to thank all of you for the support and strength
you provided me with over the last few years. It is your passion
for Business and Technology Education that has helped
make our work much easier.
In addition, thank you to all of the executive members over
the past four years. It is because of each and every one of
you that we were able to accomplish many of our goals.
I look forward to continue working with all of you as
I continue on the EBIT executive as Past President.
Hope you all have a great summer and that
the weather warms up soon.
Susana Hawryshko
President

Hats Off to the Grads
Congratulations to the following Business/
Technology Teacher Education Graduates for
2008/2009
Patrick Dryburgh

Karl Gradt

Kris Halderson

Susan Hill

Scott Kirkpatrick

Erika Klassen

Justin McGillivray

Preet Saini

Trisha Taylor
- From Cynthia Zelenewich
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Work Experience in Business Courses
by Leah Mitchell
I remember graduating with my first degree, a Bachelor of
Commerce from the Asper School of Business. Here I was,
young, excited and ready to work. I had this great degree
from a great school and I was convinced everyone would
want to hire me. Well after a few months it appeared that
nobody wanted to. Three months later I did end
up getting a job as an Assistant Manager for some
stores. Which was sort of related to my degree (Human
Resources) but one of the main reasons I got the job
was that I had worked in their stores as a student so they
already knew me.
That was the frustrating part about education. All you
hear about is how you can’t get a good job without
an education, yet many of us go to University/College,
graduate and still can’t find a job! I remember during my
job search talking to my brother and him telling me about
going to a video store and talking to the video clerk who
actually had the same degree as me! Not that there’s
anything wrong with working at a video store but that
wouldn’t be my first pick after five years of school, yet
that’s all he could find.
It wasn’t just a problem for me after school either. I
remember while taking my degree, applying for summer
business jobs and being told, “Oh you don’t have enough
experience.” Well how the heck do I get it??? In my opinion
high school is a great place to start. We are teaching
students about business, so why not have them actually
do business? I know many schools in the province have
stores, which their students run, but what about those that
don’t? Also, even if you get experience running a store,
you are still not making any business connections on the
outside, which can help with jobs later on.
Incorporating work experience into your courses can be
anything from a one-day experience to a weekly activity
throughout the year. It can be done during or after school.
It all depends on how you, the teacher want to plan it.
Sure it takes a bit of work in the beginning: you have to
cold call businesses to see if they will take students, decide
what is expected of them during their placement, how to
assess, etc. But once that’s all done you will have a list of
businesses that you will probably be able to use year after
year. When I did my cold calling, most businesses were
thrilled to have some students come in. What businesses
don’t like free help? Plus it gives them a chance to meet
some potential future employees.

This past year I did a work experience placement with my
grade 12 Accounting class. They went out for one day
and worked in an accounting firm. It was worth a certain
percentage of their mark. The employers were
also required to fill out a form on how the students did.
At the end I also had the students write thank-you notes
to the businesses. All in all it was a great experience that
the students enjoyed. Some even received jobs out of it.
Also, it made some of them realize that they actually
would like to go into Accounting, while others it showed
that they did not. This is important; giving students a taste
of different positions to help them better figure out what
they want to do.
Work experience doesn’t only enhance the “business”
experience for students; it also makes them realize that j
ust going to University won’t necessarily get them a job.
They need to go above and beyond simply getting an
education and that sometimes involves volunteering and
acquiring extra skills. Many University/College degrees
require an apprenticeship/work placement as part of
their program. So why isn’t it done in Business? In many
instances, it’s these work placements that get us our first
jobs. That’s how I received my first teaching position! As
we all know, a lot of times it’s not what you know but who
you know.
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Curriculum Corner
by Angela Baraniuk
Project, Problem and Inquiry Based Learning in the
Senior Years ICT courses
Now that we are all finished the first full implementation
year of the Senior Years ICT Framework it is time to reflect
and make plans for next year. Okay, so maybe you won’t
be doing this right away but this is the last newsletter of
the school year and I need to deliver one more article! If
you can’t bear to think about this now, please bookmark
this page or file it away in your “Things to Do” pile and
enjoy your much needed summer break.
In this article I will briefly review what the Senior Years ICT
Framework says about the kinds of learning experiences
students should be getting out of our ICT courses. I will
also review the differences between project, problem and
inquiry based learning; approaches that will help you to
engage your students by involving them more in the
learning process. At the end of the article you will find
several web links which will guide you to some of the
best online resources I could find related to these three
learning approaches.
What does the Senior Years ICT Framework say about
students and learning ICT?
On page 4 of the framework, under the section The
Student as Learner it states:
Students must become independent learners if they are to
maintain their skills and understanding of ICT. Products
and techniques continue to evolve. Students are expected
to learn new information and continually adapt to
changes. To ensure that students become lifelong learners,
it is imperative that they become increasingly engaged in
planning, developing, and assessing their own learning
experiences. They must have opportunities to work with
other students, to initiate investigations, to communicate
their findings, and to complete projects that demonstrate
their learning.
What implications does this have for your ICT
classroom?
The key here is that we must find new ways to engage our
students in the learning process. It is believed that ICT
courses are best taught through project, problem or
inquiry based learning. I know that most of you are already
implementing one or more of these types of learning
approaches in your ICT classrooms, but if you are like me,
you are looking for new ways to incorporate projects into
your classroom.

As a starting point, let’s clarify the difference between the
three types of learning approaches. The following
definitions were taken from MECY’s glossary of terms.
1. PROJECT-BASED LEARNING
Project-based learning is an approach to learning that
focuses on developing a product or creation. The project
may or may not be student-centered, problem-based, or
inquiry-based.
http://annettelamb.com/tap/topic43.htm
2. PROBLEM-BASED LEARNING
Problem-based learning is an approach to learning that
focuses on the process of solving a problem and acquiring
knowledge. The approach is also inquiry-based when
students are active in creating the problem.
http://annettelamb.com/tap/topic43.htm
3. INQUIRY-BASED LEARNING
Inquiry-based learning is a student-centered, active
learning approach focusing on questioning, critical
thinking, and problem-solving. It’s associated with the idea
“involve me and I understand.”
http://annettelamb.com/tap/topic43.htm
As you might have noticed, the term “project” can be used
to refer to all three different learning approaches so it can
get a bit confusing because the approaches are really quite
different in terms of the process, involvement of the
student/teacher and the final product.
How do you implement project, problem and inquiry
based learning into your classroom?
At Dakota Collegiate we haven’t been doing traditional
testing in our ICT 1 & 2 course for several years now.
Instead, at the end of each unit of study, the students
complete a project to demonstrate their learning.
Sometimes, we cover a unit or topic through a class
project. Although some of our projects require students to
work independently, many of them provide opportunities
for students to collaborate with other students in the
classroom or school at large. Based on the definitions
above, I would say that a few of our projects are “projectbased” where the focus is on the final product, a few are
“problem based” where the students must solve a problem
and perhaps only one is truly “inquiry-based” and
completely student centred and directed. I would like to
see how I can incorporate more inquiry-based learning in
my classroom next year. I’ll let you know how it goes…
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Which approach is best?
I think that depends on the topic, the students, the
teacher, the resources, etc. I think each approach also has
advantages and disadvantages. For example, inquiry-based
learning has received a lot of attention lately but if
implemented in its true form one disadvantage is that it
can take a greater amount of time and we all know that
time can be an issue. How much weight should be placed
on the process vs. the final product? This is also a question
that needs to be considered in our classrooms. In the
Multimedia Unit we run at Dakota, the students work in
groups to complete a video project. More weight is given
to the process of completing the project over the final
end product itself.
Check out http://pblchecklist.4teachers.org/ to create
customized checklists to support project based learning
and evaluation.
This is just a brief introduction to project based learning
approaches. EBIT is currently planning workshop sessions
for the next school year. If you would be interested in
sharing how you implement project, problem or inquiry
based learning in your classroom or if you are interested
in attending a workshop on these learning approaches,
please email me at abaraniuk@shaw.ca.

Where can I find more information and resources on
project, problem and inquiry based learning?
Here are my top five favourite sites related to project,
problem and inquiry based learning in the ICT classroom:
1. http://eduscapes.com/tap/topic43.htm (Teacher Tap is a
free professional development resource related to teaching
and learning technology. It is designed specifically for
teachers and librarians. *Note: I found that many of the
external links no longer work but the basic content is still
quite helpful.)
2. http://www.biopoint.com/inquiry/ibr.html (An excellent
article on how to effectively use the Web through inquirybased learning activities.)
3. http://www.teach-nology.com/currenttrends/inquiry/
(teAchnology is a free resource site for teachers. This link
will take you directly to a results page for problem and
inquiry-based resources.)
4. http://www.thinkquest.org/en/ (ThinkQuest is a learning
platform which allows you to integrate learning projects
into your classroom. There are opportunities for students to
collaborate locally and globally. It looks quite interesting!)
5. http://www.4teachers.org/ (4Teachers provides online
tools and resources for teachers who are integrating
technology into the classroom.)

Thank you...
The Teacher Education Department at Red River College would like to thank the following schools who hosted a teacher
candidate in the Business/Technology area during the 2008/2009 school year:

Carman Collegiate

Murdoch MacKay Collegiate

St. John’s High School

Dakota Collegiate

R. B. Russell Vocational High School

St. Maurice School

Daniel McIntyre Collegiate

River East Collegiate

St. Norbert Collegiate

Fort Richmond Collegiate

Sanford Collegiate

Stonewall Collegiate

Garden City Collegiate

Shaftesbury High School

St. Thomas Aquinas High School, Kenora, ON

J. H. Bruns Collegiate

Sisler High School

Tech-Voc High School

Kelvin High School

Springfield Collegiate Institute

Vincent Massey Collegiate, Winnipeg

Lord Selkirk Regional Secondary School

Ste. Anne Collegiate

West Kildonan Collegiate

Louis Riel Arts and Technology Centre

Steinbach Regional Secondary School

Winnipeg Technical College

Mennonite Brethren Collegiate Institute

St. James Collegiate
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Overview of the NBEA Conference 2009
by Chad Halstead
This year I had the opportunity to attend my first National
Business Education Association (NBEA) Conference in
Chicago from April 7-11th. It was an excellent experience
but I wasn’t quite sure what to expect – so I thought I
would provide an overview of the conference that might
answer some questions for those with an interest in
attending a NBEA conference in the future.
What’s the cost?
The conference is fairly expensive at nearly $2000 but that
included; the hotel, conference fee (computer sessions are
an additional fee), airfare, shuttle to and from the hotel,
new baggage fees at both airports, and 2-3 meals per day.
I was able to save some of the PD funding I received from
my school by using recognition days for the three school
days I was away which was able to cover the cost of my
substitute.
Where to stay?
I would definitely recommend staying at the same hotel
where the conference is held because you’ll receive a
conference fee discount on your room and it eliminates
travelling back and forth from another hotel – even if it is
within walking distance. The hotel did not provide
breakfast and most mornings the line-up at the Starbucks
in the lobby was 10-15 minutes long.
How to register?
You can either register online with a credit card or print
out the form and send it in by mail using a cheque. You’ll
receive a conference fee discount if you are a current
member of NBEA ($200 U.S. for professional members,
$345 U.S. for non-members and an additional $75 U.S. for
registrations after March 18th, 2009). A one year
professional membership fee is $80.00 U.S. and includes all
NBEA services, publications and discounts on some of the
books from their online bookstore. Although I’ve been a
member for only six months, the several publications I’ve
received so far are quite good.

When registering for the conference, it is important to
point out that the majority of the sessions are included in
the conference fee but there are some sessions that are an
extra charge and the majority of those are computer
workshops ($30 U.S. each). I signed up for one computer
workshop (Using Adobe Connect Professional) and one
professional development seminar (Methods, Materials,
and Strategies for New Teachers, $60 U.S.).
What are the sessions like at the conference and will
they be relevant to what I teach?
After I signed in the first morning at the registration desk
and looked through the conference program to plan my
four days – I was very impressed with the amount of
options available for sessions during each time slot
throughout the day. There were often 2-4 sessions during
each time slot that had very appealing program
descriptions for every different type of business course.
This made it difficult to choose one but on the other hand
if a session was full it was easy to find another one of equal
interest.
My first session was the additional PD seminar that I paid
for: Methods, Materials, and Strategies for New Teachers,
where I received a huge binder full of resources and two
books from the NBEA publications. The seminar was a full
morning workshop and it was an outstanding session.
Although the description indicated it was for new
teachers, it was focused on examples of creative teaching
strategies within business courses that any teacher could
benefit from. Other notable sessions that I attended were;
It’s a Wiki Waki Web 2.0 World: Using Blogs and Wikis in the
Classroom, Podcasting in the Classroom, Brain Sparks and
Other Active Learning Techniques, Get a “Second” Life!
Teaching and Learning using SecondLife, and Using the
New NBEA Creative Teaching Strategies Book.
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I could write an entire article just reviewing these sessions
but to keep this article focused I’ll sum it up briefly. Like
any conference, some sessions were better than others but
overall they were excellent and provided many resources
(some I’ve tried already in my classes and some I’ll have to
review and evaluate for next year).
The computer workshop I attended was my last session
and it was an interesting introduction to web conferencing
software using Adobe Connect Professional. Unless you
are teaching distance education classes, the cost for the
software makes it impractical for regular class use.
There were three general sessions that everyone attended
and had excellent keynote speakers (all authors of bestselling books); Roger Axtell (The Do’s and Taboos of
International Business), Dr. John Whitcomb (Capitate Your
Kids-Teaching Teens Financial Responsibility) and James
Bradley (Flags of Our Fathers, Flyboys). James Bradley, a
natural storyteller, gave a fascinating speech on “Doing the
Impossible” and provided stories of inspiration from his
book and movie, Flags of Our Fathers.
What was available at the publications tradeshow?
The conference hosts a large variety of publishers,
businesses (software and hardware), non-profit and
government operated organizations. Every booth has
something to offer as well as samples of their products.
One was even handing out free copies of the best-selling
book, The Last Lecture, by Randy Pausch. I would highly
recommend adding this book to your summer list of
books to read and watching the viral video viewed by
millions on YouTube that inspired the book. There were
so many boothers, that I had to even turn down some
‘freebies’ because I didn’t think I could fit anything else in
my luggage!

wrapped up that day by 10:30 a.m. and I was able to
dedicate nearly an entire day to sight-seeing as well. I was
able to walk the Magnificent Mile, the Navy Pier,
Millennium Park, and much of downtown Chicago as well
as visit the John Hancock Observatory, Sears Tower and the
Shedd Aquarium. The architecture in Chicago is quite
amazing and you can spend much of your time there just
walking around taking pictures.
What’s the difference between Business Education in
the U.S. and Canada?
For the most part, from the teachers I spoke with and from
the resources available, it seems pretty similar in content
to our curriculum here and it seems they face many of the
same obstacles our programs face being elective options.
It was interesting to see NBEA embrace social networking
sites as they actively promoted networking at the
conference using the NBEA group page and an event page
for the conference on Facebook. There were also members
of the NBEA executive posting conference updates using
Twitter. Maybe that should be an area of exploration for
the EBIT membership in the 2009/2010 school year?
Would I go to another NBEA conference?
Yes, I am already planning to attend the NBEA conference
in San Diego, CA from March 30 – April 3, 2010 at the San
Diego Marriott Hotel and Marina. I had an excellent
experience of professional development and was inspired
by all the creative ideas I came away with. If you are
interested in finding out more information about NBEA,
you can check out their website at www.nbea.org. If you
have any other questions or are planning on attending the
conference next year, you can send me an email at
chalstead@pembinatrails.ca.

It was helpful to be able to browse potential resources for
courses but obviously there was a lack of Canadian
oriented material to view. I would recommend setting
aside 1-2 hours in your planning for walking around the
tradeshow.
Will there be time for sight-seeing?
The NBEA conference is held in a great city every year and
you will definitely have time to get out to do some
sight-seeing as the conference sessions and activities wrap
up every day at 5:30 p.m. I wasn’t really interested in doing
too much shopping but there was quite a lot to see and do
within walking distance of the hotel. I scheduled my flight
to leave the evening of the Saturday of the conference as it

Sculpture in Millenium Park
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Create a Stock Market Game Using WeSeed
by Chad Halstead
Promoting Our Curriculum: Create your own stock
market game to engage your students using WeSeed
One of the best resources I’ve ever come across was at the
NBEA conference this year and it has definitely engaged
students within Fort Richmond Collegiate. I’ve created my
own stock market challenge and asked six of my business
students in our (first year) Young Entrepreneurs’ Club if
they wanted to try it out. The students are having so
much fun with the game; they’ve been promoting it to
other students within the school. I’ve had students I
taught last year and students I haven’t taught yet
approaching me to ask if they can play. We actually had
to restart the game twice because of all the additional
students who’ve wanted to join.

WeSeed Homepage

Why should I use this resource?

What can students learn from this site?
There are many learning resources throughout the site:
- There are three levels of learning materials and
		resources
- Each level has a quiz and a glossary of terms
- Market Buzz provides updates on market changes
- Friendly Financials displays each company’s income
		statement, balance sheet and cash flow
- Each company has a chart with several options to
		view a graph showing changes (for example; over
		the past five years or over the past fifteen minutes!)
Why do students like this site and game?
The main reason is the website is set up in a familiar format
to them as well as:
- The website interface is very ‘Web 2.0’ and easy to
		 navigate
- Company logos make it visually appealing
- The stock market is broken down and grouped into
		 mini-market icons for students
- Short video explanations and market updates that
		 students can explore on their own
- Search features and brief descriptions make it easy
		 to find what you are looking for
- The social networking features of being in a group
		 and viewing each other’s portfolios
- Information is instantly accessible and current
		 (which is the overall reason why social networking 		
		 works as well)

Here are the main advantages:
- It’s online and free for anyone to join
- You can create a group and have your students join
- It’s fake money so there’s nothing to lose (I would
		 recommend having everyone start at $10,000 as it
		 allows several options for starting amounts)
- Everyone in the group can see how everyone else’s
		 portfolios are doing
- It’s very simple to buy and sell stock
- Your own portfolio is always displayed on the right
		 sidebar
- The stock prices are relevant and current as they are
		 updated constantly Monday to Friday while trading
		 is open
Your Portfolio Page

8

What are the disadvantages of this resource?
There are a couple of things that should be noted:
- Most importantly, it is a U.S. site and operates using
		the New York Stock Exchange, not the Toronto Stock
		Exchange (although many Canadian based
		companies are on WeSeed with stock available to
		buy and sell)
- There is a Mail Center feature which allows email to
		be sent and wall post comments to be made (this
		might not be a disadvantage but might require
		some monitoring on the teacher’s part).
- Some of the videos are directed more towards teens
		than adults

site. The chart feature that allows you to see a company’s
progress has been one of the best features for shedding
light on the current economic downturn. It has helped
students understand the magnitude of a downfall like GM
when they can see the chart of GM’s stock price
performance falling from nearly $100 in 2000, to nearly
$50 in late 2007, to 71 cents and then bankruptcy recently.
When students are asking me about particular companies
(for example, stopping me in the hallway in between
classes because they have been following the company
Pfizer in the paper since they started the stock market
challenge and have questions about it), it’s evident that
this is engaging students in their learning.
Summer homework…
I think this is a great resource to help promote our business
and technology programs as well as engage our students.
You don’t need to limit this to one particular course, such
as Economics or another business theory course, just open
it up for any student to join because the word will spread
and I guarantee there will be students outside of your
course that will be asking to join.

Entertainment Market Page

How will it engage our students?
Quite frankly, I didn’t know much about the stock market,
besides the basics, before I started using this site but I’ve
learned quite a bit over the last couple of weeks using this

So give it a try and start your own portfolio during the
summer months and see how you would do if you
invested. Then think of ways to create your own stock
market challenge in your school – what a great way to s
tart the year in September!
If you have any questions or want to let me know how
your stock market challenge goes, email me at
chalstead@pembinatrails.ca.

Technology in the News - Do You Bing?
by Angela Baraniuk
I came across an interesting article in the Winnipeg Free Press
the other day (May 29, 2009), titled “Microsoft hopes ‘Bing’ is
king”. Bing (Microsoft’s alternative to Google) is set to officially
launch on Wednesday, June 3, 2009. The website
www.bing.com was not in operation at the time I wrote this
article but their slogan “It’s not just a search engine…it’s a
decision maker” certainly sounds interesting. How will Bing be
different from all of the other search engines out there? The
information page says that Bing will organize search results in
more logical categories to help you make decisions more
efficiently. Microsoft also claims that Bing will save you time
and money because of features such as “Cash Back”
(promotions from related retailers) and “Price Predictor” (helping
you make better travel decisions). They are also promising that

health related questions will get results that are from reputable
medical sources so you don’t have to worry about the validity
of your health information. Sounds good but only time will tell
if Bing can really deliver on these promises as they attempt to
compete with the Google search engine giant. There were
several other search alternatives listed in the article that you
might want to check out. They include:
www.worio.com
www.cuil.com
www.hakia.com
www.wolframalpha.com
To read the full article check out the Winnipeg Free Press
archives at www.winnipegfreepress.com.
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IDATE Award-Winning Lesson Plan
by Josh Berkal
Seminar in Business 40S Lesson Plan
Class: Seminar in Business 40s
Unit: Final Project
Length: 60 minutes
Topic: Creating a Business Identity
Outcomes:
Upon completing this lesson, students should be able to…
- Create an effective business name for their final project that fits the company image/mission
- Understand and be familiar with company name classifications
- Describe the importance and value of a business name
- Distinguish the appropriate time to name the business
(5 min) Introduction:
Greet the class. Remind the class that we will be covering the exciting topic of creating business identity. On the
whiteboard, clearly present the following timeline and structure of today’s class:
Focusing Event (Time)
Content
PowerPoint presentation
Article and Reflection
Formative Check
Closure
(5 min) Focusing Event:
Go through the worst business name awards courtesy of funwithwords.com. This emphasises the importance of selecting a
quality business name. It also demonstrates the negative effects of having a poorly designed name.
Under the heading of “we don’t want your business,” are the following poorly designed businesses. These businesses have all
had a short lived life!!
- Italian electric company, Powergen Italia, who were briefly on the web as www.powergenitalia.com
- A sandwich shop near a high-tech zone named “CTRL ALT DELI”
- Back By Monday, Be Right Back, Gone Fishing Marina
- Audie & Joyce Beauty Salon & Mini-Storage; Walla Walla, WA.
- Fruit-Filled Ministries (storefront church and bakery); Talladega, AL.
- Tanning, Saw Sharpening & Groceries; Clatskamie, OR.
- Meats & Movies, Broken Bow; OK.
Source: Comical Business Names - http://www.fun-with-words.com/doolittle_dalley.html
Content:
(15 min) Part 1 – PowerPoint Presentation
Go through power point presentation “Creating an Effective Business Name”. Engage students throughout presentation.
(30 min) Part 2
Hand out article package to students (see attached). Instruct students to read the following article. After completing
the reading, students are required to answer the reflection questions attached to the article. Students will be given the
remainder of the class to finish the assignment. Students who are not finished must complete the assignment for the
following class.
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(4 min) Formative Check
Ask the following questions to the class to recap the main outcomes of the lesson.
Q. Why is it important to have an effective business name?
A. Reflects the nature of your business, has a positive effect on your customer, branding, acceptance, retention, and
		 must be memorable
Q. When should a company decide on a name for a business? Why?
A. After completing the business plan and mission of the company. It is done at this time because your company
		 name should fit with the company’s mission and image.
Q. What are some of the name classifications the article discussed?
A. See bolded sections of article for possible answers!! Answers may vary!
(1 min) Closure
Next class we will be learning how to effectively design and create effective Logos and Slogans. Please finish your article
reflection by next class.
Enjoy the rest of your day!!
Note: Inform students about “Name Generator” a fun interactive webpage designed to create interesting company names.
http://www.lightsphere.com/dev/web20.html. Show this to the students if there is any extra time.
References:
Focusing Event - Worst business names: http://www.fun-with-words.com/doolittle_dalley.html
PowerPoint Presentation - How to Create a Winning Business Name - Suzana Ward:
http://sbinfocanada.about.com/od/startup/a/createbizname.htm
Creating an Effective Business Name: http://www.hotchilli.com.au/articles/article_createname.htm
Article - Name Development: Creating Well-Built Business Identity: http://www.signaturestrategies.Naming.html
Tech Tip - Name Generator: http://www.lightsphere.com/dev/web20.html
Post Lesson Evaluation
I feel the lesson went really well. The students were engaged and interested in the topic. By splitting up the lesson into
different components students were focused and stayed on task. The article reflection could be done in small groups or
as a class discussion. (instructors preference) I feel that this lesson worked perfectly with this grade 12 class. I wouldn’t
change a thing.

SAG 2009
EBIT is very excited to announce that this year’s SAG will be
hosted at the Asper School of Business at the
University of Manitoba.
The SAG brochure will soon be available on our website at
myebit.org
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Article to go with IDATE Lesson Plan
Name Development – Creating a Well-Built Business Identity
The name is the most important branding element. Period.
Author: Signature Strategies
Source: http://www.signaturestrategies.naming.html
The name is the brand trigger. When it is said or read or thought, all the impressions, experiences and promises of the
brand are brought to mind.
The name should fit the company, the product, the service. It should connote favorable associations and convey the
essence of the brand. It is the focal point of all impressions created by you and perceived by your customers and prospects.
In addition, it should be memorable, unique, pronounceable, timeless and exclusively yours.
The name shoulders more than its share of successful brand development, growth and success.
When to name your business.
Ideally, after you’ve put on paper a mission statement, a vision of what your company or product stands for, a plan to
differentiate your business from competitors, a detailed description of the market targets you will serve, and a set of values
by which your company will operate.
So, we recommend you develop your business plan and marketing strategies before beginning the naming process.
Only then can your name truly reflect the business or the brand. If the name comes first, there’s the job of molding and
forging awareness and preference without benefit of a name that compliments and bolsters other elements of brand
development and promotional activities.
What makes a hardworking name?
You’ll find many lists of criteria for naming a company or a brand. Interpreting and consolidating those lists, we think the
following key attributes should be present in every company name:
- Position the company within the markets it serves.
- Attract customers and prospects, usually by stating a benefit, specific or implied.
- Be memorable
- Be easily pronounced
- Have positive verbal associations and connotations.
- Be unique, not at all like competitor names.
- Be protectable.
Naming can be frustrating.
Coming up with an attractive and appropriate names isn’t too hard. The difficulty for most do-it-yourself namers is that
they are unaware of the vast amount of naming activity that has preceded their efforts. So once you get into determining
if you have a truly unique name that can be protected or that isn’t someone else’s URL, you find your great and original
ideas have been thought of and appropriated. Once the first three or four great names bite the dust, frustration does set in
and creativity seems to dry up.
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Name classifications.
There are many types or classes of names, but the question is: “Who cares?” As long as there’s a name “out there” that fits and
helps identify my business, should you care whether it’s a coined word or a regional landmark? The answer: yes if you want
a name you can trademark; yes if you don’t want to become just one more of a herd of companies like “Peoria Shale and
Iodine”; yes if you’re looking to distinguish your company with a unique and memorable name.
Many sources have established name classifications so we have, too. They are the ones used to analyze name usage of INC
500 Companies, listed below with short definitions and attributes.
Surnames: Probably taken from a family name, but could also include made-up names that carry a certain connotation
desirable to the company management. Many companies prosper under surname designation - Ford, Heinz, Coors,
Johnson & Johnson - but it takes lots of time and money to turn a surname into a brand name. In the meantime,
competitors can establish a coined name brand faster and usually at less cost.
Geographic: Names taken from a geographic area, city, state, etc. Often a name could just as easily be a surname
(Hamilton, Denver, Austin). When thinking about naming your business after your hometown, think of all the other
businesses that have done that and ask yourself if you can stand out. Also, if you’re looking toward more that a municipal
or regional market, will a home town name be too restricting?
Initials/acronyms: These names are the alphabet soup of naming. It’s even more difficult to establish a three or four
random letter name because there’s no context for the name. It means nothing until you’ve established, promoted and
finally acquired an identity for which those initials stand. Almost all such names started as the initials of a company name
that was just too long to use every time someone referred to it. Thus, International Business Machines become IBM,
Thompson, Ramo Woolridge became TRW, Radio Corporation of America became RCA. Best to avoid the longer names and
to resist using initials unless those initials also stand for something positive like MVP, TGIF or INC.
Numeric/alphanumeric: Names that contain at least one numeral, perhaps in conjunction with a word or word part. Of
course 7-Up and 3-in-1 Oil have been around for many years, but today there’s a trend toward mixing numbers with letters
to make names. It works if there’s any kind of benefit or reason for the combination. Otherwise, the comments about
initials apply here.
Description/benefit: Here the names describe or impart a benefit of the product or service rendered by the company.
These names most likely begin with an adjective. Although they may not be trademarkable, descriptive names and names
that impart a benefit are usually strong, memorable and easily associated with a positioning statement and brand strategy.
Classic/historic: Names referencing mythology or history, usually in the form of a character’s name. We have our share
of names like Atlas, Titan and Hercules, as well as names associated with American and English history. They will usually
conjure up an image on the part of the market, so they should be positive and non controversial. A product with a need
for a heritage-linked name will probably search here
Humorous/whimsical: These lighthearted names speak of themselves. They are often unique and unusual and are
attention-getters. Their possible drawback is that the product isn’t taken seriously. That’s okay for bubble gum or computer
games, but not for hydraulic lifts or microprocessors.
Sentence/phrase: Multiword names, usually describing the business briefly. There is sometimes humor associated with
them as well. This is a small but growing category. If a name should also be a meme, a phrase is usually required.
Foreign: An American company adopting a foreign name for effect. Much like the historical name, a foreign name can
impart heritage or class to a brand or company. But there should be some connection to that foreign culture or process or
ingredient if it is to have long range credibility.
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Suggestive/symbolic: These names use “borrowed interest” to impart a positive connotation to their companies or
products... think eagles and lions. Here the name connotes certain characteristics that the product, service or company
wishes to associate with. Often a suggestive name can be so obscure that its significance is lost to the market (Janus,
Aegis), and yet, the name may be unique enough that the symbology is not relevant. In this category, there’s the choice
between a well-known and probably overused symbol, or a less-known, meaningless expression.
Arbitrary: Names that are just different (Radish, Blue Tooth) have the advantage of uniqueness and initial double-take.
Since they are arbitrary and may already carry connotations in themselves, be careful in applying them to a product or
company. Personally, I don’t like radishes and blue teeth aren’t pleasant things to encounter. Well, Apple did it, although
attributes of an apple were also the attributes they wanted to convey about their computers - familiar, simple and tasty.
Coined - combined words: These names are fashioned by combining two words, but keeping both intact. Examples
include RiteAid, Safeway, Fastrack. These are usually descriptive names as well, but since they combine two words, they
may be trademarkable.
Coined - fused: Here, the names are made up of two or more syllables from different words, or a word and an unexpected
suffix. Logmatics, Univenture, Drypers are examples. These are names with a good potential for trademarkability, and they
can imply what the business is all about.
Coined - tacked/clipped: Names containing uncompleted or clipped common words. HazWaste, Indus, Adtran, DocuNet
are examples of this category. Trademarking tacked or clipped names is high if no one else was there first. Again, they can
partially describe a business.
Coined - alternate spelling: Just by spelling one or more words differently, these names become unique even while
basking in the original word’s light. Names like Futron, Tomkats, Astec fit this category, and like other coined words, stand
a good chance of being trademarked if no one has beat you to it.
Coined - artificial: These names are synthetic; arrays of letters with no meaning until the company establishes a
meaning through the way they do business. Zima, Seta, Indus and are examples. Artificial names differ from initials in
that you are able to pronounce them as words. They are trademarkable if they are not pronounced as another
trademarked or common word.
As with any name you wish to trademark, consult your attorney or an attorney specializing in intellectual properties and
trademarks.
Article Reflection and Response:
1. Why is it important for the business name to fit the company, product, service?
2. When should you name your business?
3. From the article list 5 Name Classifications. Give examples for each
4. What did you find most intriguing about the article?
5. What are your favorite five corporate business names? Why?
6. List two businesses that you feel have poorly created names? Why?
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Project/Exam to go with IDATE Lesson Plan
Project Requirements:

Description of the Components of the Business Plan:

Cover Page
Name of Business
List of Principal Information
		 Name of Contact Person(s)
		 Address
		 Contact Info (Phone, Fax, Email)

Creating an Identity

Personal Business Card
Executive Summary
Table of Contents
Business Plan
Identity
		 Business Concept
		 Name of Company
		 Logo
		 Slogan
		 Company Structure
Marketing
		 Target Market
		 Competition
		 Pricing Strategy
		 Advertising
Operations
		 Location
		 Equipment/Supplies
		 Hours of Operation
		 Inventory
		 Diagram of Store
Human Resources
		 Management
		 Staff
Legal Aspects
Finance
		 Break Down Analysis
		 Costs: Set up & Operating costs
		 Cash Flow Projection
		 Financial Statements
Presentation

1. Description of the business / Business Concept
What is your product or service? What specific needs/
demands are you satisfying? When does the business
begin or get incorporated? How will you compete with
competition? Will you be a Manufacturer? Wholesaler?
Retailer? or Service Provider?
Why will your business succeed? Describe in detail.
2. Name of Business
This section is very important. The company name should
reflect the image you want to portray to potential clients/
customers. Consider a name that helps identify your
business and product to the target market you are trying to
attract. A poor choice can often hurt your business.
3. Logo
Design a logo that will attract customers and identify
your company. The logo should be simple yet easily
recognizable to customers. A logo is an important part of
all businesses (think of corporate branding).
4. Slogan
Create a slogan for your business. Advertising slogans
are claimed to be, and often are proven to be, the most
effective means of drawing attention to one or more
aspects of a product or products. Typically they make
claims about being the best quality, the tastiest, cheapest,
most nutritious, providing an important benefit or solution,
or being most suitable for the potential customer. Slogans
are often short and sweet, and often identify the goals, or
image of your business.
5. Company Structure
What is the legal structure of the company?
- Sole proprietorship: company owned by one person
who has exclusive right or title to it
- Partnership: association of persons sharing the risks and
gains of a business
- Corporation: company in which owners hold public or
private shares
What form do you see the company taking 5 years from
incorporation?
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Marketing

Is there room in the market for your business? Is there an
need, want, or demand for your business?

1. Target Market
In this section you will list your customers: age range,
gender, marital status, hobbies, lifestyle, income bracket,
home location, recreation activities. These are the
demographics of your potential customers. Customers are
generally looking for products and services that meet their
needs and wants. Remember your customers are looking
not for the lowest price product, but for the product with
the best value. What will motivate your target market to
buy your product or service?

2. Competition
Who is your competition? How will your company differ
from them? What are your competitor’s strengths and
weaknesses? What is the advantage of your business over
your competitors? What is the business’s competitive
analysis?

Competitive Analysis
Rating your competition on the scale from 1-5
1- Excellent

Competitor A

5-Poor

Competitor B

Competitor C

Competitor D

Customer
Service
Location
Price
Quality
Image
Market
Power
3. Price

4. Advertising

Create and include a price list for your business.

Create some form of effective advertising for your business.
(T.V., radio, brochure, flyers, internet, newspaper ad, other)

How will you set a price for your businesses services and/
or products? When setting the price, consider all expenses.
What are your competitor’s prices?
What is your profit margin?
What is your break even point?

Which media will you use to advertise your company?
What are the current advertising rates? What are the best
advertising tools for your product or service? How often
will you advertise? When should you advertise more or
less? What will your advertising budget? What are some
potential low cost advertising/publicity/promotion
options? Who will develop your company image and
promotional materials?
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Operations
1. Location
Where will your business be located? Will you rent or
buy? Will it matter if your business is close to customers?
Competition? Suppliers?
2. Equipment
What equipment will you require to run a successful
business? Will you need furniture? Will you need uniforms?
Will you rent or buy? How much will each item cost (create
an expense list)?
3. Hours of Operation
Will you be open holidays? Can you afford to stay open
long hours?
4. Inventory
What kind of inventory will you need to carry on hand
(food, clothing, etc.)? What will the costs to these items be?
5. Visual display of location
Create and provide a labeled drawing of your business.
This should include a floor plan of your business. If your
business is a restaurant, create a plan of the kitchen, and
seating plan.
Human Resources
1. Management
Who will manage the business? What will be
managements’ salary? What strengths must the
manager require? What experience and or education will
management need to assist in running the business?
Include a job description and job specification for the
management position.
2. Staff
How many employees will you need? What will their jobs
and duties include? What education, training, and skills will
they need? How much will you pay your staff? (Remember
you want staff to be loyal and happy).
Legal Aspects
What legal aspects will you need to consider before
opening your business (registration, incorporation fees,
health codes, alcohol licensing, etc.)

Will you hire a lawyer? If so, how much will you pay them
(per use or on retainer)?
Finance
1. Cash Flow Projection
2. Operating Expenses
Possible costs could include: initial research fees and
expenses, registering the company, licenses, permits, bank
fees, equipment, furniture, vehicles, maintenance and
repairs, advertising, salaries and wages, office supplies,
phone and utilities, heating, lighting, delivery and mailing
fees, and professional services (accountant, lawyer).
3. Financial Statements
Note: See examples of all possible financial statements,
cash flow projections, and operating costs and expenses.
For this section of the report, buddy up with one of the
accountants in the class (split class) and go over the above
three financial statements. Work with them to prepare
accurate projections in the proper accounting format. 2-4
prearranged class times will be assigned for this section of
the report.
Presentation
Create a 10-15 minute presentation based on your business
plan. The objective of the presentation is to acquire
additional capital needed to launch your new venture. You
will be presenting in front of the entire class as well as
other evaluators, so be prepared. PowerPoint is a
requirement for this assignment. If you are not PowerPoint
proficient and need additional assistance, I am available
during class and lunch hours. The presentation should be
very professional, including appropriate business attire.
Note: Your business plan must be in the proper business
report format. In addition, you must list any sources used
in your business plan.
Possible Research Tools
Creating table of contents - http://www.shaunakelly.com/
word/toc/CreateATOC.html
General Business Plan - http://www.soyouwanna.com/site/
syws/bizplan/bizplan2.html
Market Assessment - http://www.toolkit.cch.com/text/
P01_2050.asp
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Requirements

Business Plan Checklist
Completed

Cover Page
Name of Business
List of Principle Information
		 Name of Contact Person(s)
		 Address
		 Contact Information (Phone, Fax,
Email)
Personal Business Card
Executive Summary
Table of Contents
Business Plan
Identity
		 Business Concept
		 Name of Company
		 Logo
		 Slogan
		 Company Structure
Marketing
		 Management
		 Staff
by Cynthia Zelenewixh
Legal Aspects
Finance
		 Break Even Analysis
		 Costs: Set up & Operating Costs
		 Cash Flow Projection
		 Financial Statements
Presentation
Total Value of Project

Value
25

25
25
20

15
20
50
15
15
15
15
20
15
10
15
25
100
600
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