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President’s Message shko
Dear Colleagues,
It is with mixed feelings that I write my last President’s
Message. I am excited to be leaving EBIT, as I am
definitely moving on to new adventures. Sometimes I
can’t believe that I am actually going to be a mom to
another human being – scary. I am also kind of sad,
because I have been a part of EBIT for seven years. I
started out as Student Representative, and then left for a
while to teach overseas. When I came back to Winnipeg,
I immediately jumped back on the EBIT executive as a
member-at-large and then as Publications Editor. I have
now been President for three years.
Over the past three years our executive has
accomplished many great things:
• We put on some amazing SAGE conferences, all
which have had our highest attendance numbers in
many years.
• We have moved to online registration and payment
systems to make attending our SAGE as simple as
possible for everyone involved.
• We have moved to a more environmentally friendly
way of sending you our quarterly newsletters. We
started with emailing, and now have a lovely new
website with password access for members.
• We have been successful in bringing our concerns
regarding business and technology curricula to the
Manitoba Teachers’ Society, and we are currently
sending those messages on to Manitoba Education.
• We have tried to convince the University of
Manitoba to accept more of our 40S courses when

calculating entrance scholarships. This battle is not
yet won, but we haven’t raised the white flag yet.
• And the most exciting piece for me…we have four
new executive members for the upcoming year. We
must be recruitment pros.
As you can see, we had a great three years. I would like
to thank the EBIT executive for making these three years
easier for me to handle. The EBIT executive is made up of
amazing business and technology teachers. They always
helped me out when I needed it and let me vent when
I couldn’t handle it anymore. I am grateful for all of the
work they have done over the last three years, and if we
were all sitting in a room together right now, I would
have you all stand and applaud their efforts. I will miss
the monthly meetings – yes, we always had important
things to talk about – but we had a lot of laughs too. You
should think about getting involved. Really, I have no
regrets.
Best wishes,
Nicole Belanger
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Skills Manitoba Competition 2012
by Esther Penner
On Thursday, April 12, 2012, the Skills Manitoba
Competitions were held at Red River College (RRC). The
IT Software Solutions for Business Competition was
held at Roblin Centre and the competition was for both
secondary and post-secondary students. It entailed four
sections of competition: Word, PowerPoint, Excel and
Access.
The secondary winners for this year are: Gold - Debby
Petkau, Steinbach Regional; Silver - Anita Schwarz,
Steinbach Regional; Bronze - Victoria Gutheil, Steinbach
Regional.

Debby and Ingrid
The National Skills Competitions were held on Sunday,
May 13 through to Wednesday, May 16, 2012, in
Edmonton, Alberta. Debby Petkau won a Silver medal
at the secondary level and Ingrid Wieler won a Bronze
medal at the post-secondary level. The national
competition is a qualifying year for the World Skills
Competition in Liepzig, Germany in July 2013. Since the
Gold and Silver medalists were over the age of 22 and
cannot compete at World Skills, Ingrid has been asked
to join Team Canada at World Skills in Liepzig, Germany
in July of 2013.

Secondary Winners
The post-secondary winners for this year are: Gold Ingrid Wieler, University of Manitoba; Silver - Marlee
Buhler, Assiniboine Community College; Bronze Kourtney Strandlund, Assiniboine Community College.

Post - Secondary Winners

The Annual Skills Manitoba Competition is an
excellent opportunity for students to showcase their
expertise and for teachers to celebrate the success of
their students’ talents. This year, once again, the RRC
Business/Technology Teacher Education students had
the opportunity to judge the competition. The event
was a huge success and special thanks must go to the
competition organizers and the judges for playing a
role in the success of the day. If you are interested in
learning more and getting involved in future Manitoba
Skills Competition contact Esther Penner at
epenner@hsd.ca or 204.326.6426.

RRC Student Judges
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Guidelines - Multimedia Slideshow
by Chad Halstead
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Guidelines - Making the Presentation
by Chad Halstead
Preparing and practicing for the presentation
1. Know your audience. Understanding the audience will set the presentation's tone and direction. Picture yourself
in the audience and ask yourself – “What would be interesting to me?”
2. As the presentation begins, always remember that everything done must have a purpose and reason.
3. Just like professional athletes, you need to practice to become a better presenter and give yourself an opportunity
to review the order of slide content, and overall timing.
4. Practice not only what is being said, but also how it will be said and how it works with the presentation. Make sure
that you pronounce everything correctly.
5. Your tone and volume should also be appropriate for the topic and the size of the audience. Be sure to speak up
so everyone in the audience can hear you.
6. Notecards are great to use, but be sure that they are numbered to keep them from getting out of order.
7. Never read off the screen. This tells the audience you are not prepared and turning your back to the audience will
lose their attention.
8. Presentations should have an introduction, body, and conclusion. Always follow the rule of clear communication:
"tell them what you're going to tell them," "tell them," and then "tell them what you told them".
Making the presentation
1. Be sure to dress appropriately.
2. Set the stage with an opening statement and introduction (even if your audience is familiar with who you are).
This prepares the audience for what is to be discussed.
3. Always maintain eye contact with the audience; refer to your notecards but never read directly from them, unless
to provide a quote or something else so important that it needs emphasis.
Use appropriate language
1. Be careful in the humour and language you choose – most audiences are expecting you to present yourself in a
professional business manner. If the audience wants to see a comedian, they will go to a comedy club.
2. Correct terms and terminology related to your content must be used if you want to gain the respect of your
audience. Remember to use professional language and avoid using slang.
Timing and question period
1. If the presentation is to last 10 minutes, do not go over 10 minutes, and be sure to keep the entire presentation
within the established timeframe.
2. During a group presentation, each member should have nearly equal speaking time.
3. Remember that your presentation continues during the question period. Questions from the audience and judges
will take place at the end, but this is still an important part of your presentation.

Congratulations
Congratulations to the following Business/Technology Teacher Education graduates for 2011/2012:
Sara Budowski
Patrick Gadsby
Kelly Hawes
Jeff Le Sage
Ivan Marynovsky
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Assignment - Twitpitch and Elevator Pitch
by Chad Halstead
Entrepreneurs often need funds from outside sources to start their businesses. To obtain financing, entrepreneurs
have to explain the idea for a new business to a bank loan officer, a venture capitalist, or other potential investor. This
is called a “pitch.”
Entrepreneurs often don’t have much time to make their case. This has led to the “elevator pitch” (so named because
the pitch has to be clear, descriptive, and brief enough to be delivered during an elevator ride). In an elevator pitch, an
entrepreneur has only 60 seconds to communicate what their business does and how the consumer will benefit.
Venture capitalists may ask entrepreneurs for an elevator pitch to weed out bad ideas immediately.
Now, with the rise of micro-blogging websites such as Twitter – in which readers post updates of 140 characters or
less – the “twitpitch” is the newest type of elevator pitch. Entrepreneurs post two-sentence business ideas to their
accounts, efficiently getting through to time-crunched consultants and venture capitalists.
Elevator Pitch – Twitpitch (Prepare for a twitpitch using the instructions below):
Think of a venture – can you communicate that concept idea in 30 seconds? How about in 140 characters or less?
Write your own twitpitch for your mini venture in 140 characters or less (hint: try and get as close to 140 characters as
possible without going over).
Elevator Pitch (Prepare for a 60-second pitch using the order below):
1.
2.
3.
4.
5.
6.
7.
8.

Introduction (yourself and business name)
Identify the problem (entrepreneurial opportunity)
Identify your solution (entrepreneurial idea)
Description of the business
Reasons it will be successful
Risk factors and solutions
Competition
Closing

Thank You!
The Teacher Education Department at Red River College would like to thank the following schools who hosted a
student teacher in the Business/Technology area for the 2011/2012 school year:
Dakota Collegiate
Daniel McIntyre High School
Fort Richmond Collegiate
Kildonan East Collegiate
Maples Collegiate
Oak Park High
River East Collegiate

Sanford Collegiate
Sisler High School
Springfield Collegiate Institute
St. James Collegiate
Steinbach Regional Secondary School
Tec Voc High School
Vincent Massey Collegiate
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Assignment - Supply and Demand
by Susana Hawryshko

Dolly Goodie, a doll company, is introducing a new doll into the market. After doing some market
research, Dolly Goodie has determined the supply and demand for the new doll, but needs help
determining at what price to sell the new doll. Graph supply and demand, and then answer the
questions below.
Selling Price of
Each Doll
$1.50
$2.50
$4.00
$5.25

Number
Supplied
150
300
500
650

Number
Demanded
600
475
275
100

1. What price should Dolly Goodie set for the new doll? (Calculate equilibrium)
2. If Dolly Goodie sets the price at $2.50 per doll, how may disappointed customers will there
be? (Calculate shortage)
3. If Dolly Goodie sets the price at $4.00 per doll, how many dolls will not be purchased?
(Calculate overage)
4. If the company was to give away dolls for free, how many dolls would they need to
supply?
5. What price would make the doll supply so tight that the average number available to each
store would be zero?
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Booth College
BUsiness AdministrAtion

Angela Davis, CA, CFE,
BComm (Honours)
MSc (Administration),
Associate Professor of Business
Administration
AFtER A SUCCESSFUL CAREER IN tHE
corporate world and another decade
in the academic realm, Angela
Davis joined Booth’s faculty in 2010
to establish the school’s business
administration program. Angela says
the move was an opportunity to apply
her experience and expertise to a new
program that develops business leaders
who think beyond the bottom line.
“It’s important to train young people
to become responsible managers
who care about the world around
them,” she notes. “Here at Booth, the
urban service learning program takes
students outside the classroom
to experience the value of connecting
with people at the community level.”
One of Booth’s strengths as a business
school, according to Angela, is the
small size of its classes. this allows
professors to engage with students on
a personal level.
“With such a small school, there’s a
built-in sense of community,” she
says. “As a teacher, there’s also more
flexibility to separate from the tried and
true and to bring in new ideas and new
ways to do things.”

28

8

EBIT Executive
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Nicole Belanger
Dakota Collegiate
661 Dakota Street
Winnipeg, MB R2M 3K3
Bus:
256-4366
Fax:
257-4347
Email: ebitmb@gmail.com

Curriculum Representative
Angela Baraniuk
Dakota Collegiate
661 Dakota Street
Winnipeg, MB R2M 3K3
Bus:
256-4366
Fax:
257-4347
Email: angela.baraniuk@lrsd.net

Past President
Susana Hawryshko
Garden Valley Collegiate
736 Main Street
Winkler, MB R6W 2K3
Bus:
325-8008
Fax:
325-5894
Email: shawryshko@mts.net

Web Maintenance Representative
Chad Halstead
Fort Richmond Collegiate
99 Killarney Avenue
Winnipeg, MB R3T 3B3
Bus:
275-7520
Fax:
261-7624
Email: chalstead@pembinatrails.ca

President Elect
Vacant

Public Relations Officer
Lisa Martins
St. Maurice School
1639 Pembina Highway
Winnipeg, MB R3T 2G6
Bus:
452-2873
Fax:
452-4050
Email: lmartins@stmaurice.mb.ca

Treasurer
Suzy Martins
West Kildonan Collegiate
1874 Main Street
Winnipeg, MB R2V 1H7
Bus:
339-6959
Fax:
589-2504
Email: suzylmartins@gmail.com
Secretary
Paula Amaral
Adult Learning Centre - Red River College
F115-2055 Notre Dame Avenue
Winnipeg, MB R3H 0J9
Bus:
632-3834
Email: pamaral@rrc.mb.ca
Publications Editor
Susana Hawryshko
Garden Valley Collegiate
736 Main Street
Winkler, MB R6W 2K3
Bus:
325-8008
Fax:
325-5894
Email: shawryshko@mts.net

SAGE Representative
Lisa Martins
St. Maurice School
1639 Pembina Highway
Winnipeg, MB R3T 2G6
Bus:
452-2873
Fax:
452-4050
Email: lmartins@stmaurice.mb.ca
RRC Liaisons
Cynthia Zelenewich/Darryl McRae/Eva Brown
Red River College
2055 Notre Dame Avenue
Winnipeg, MB R3H 0J9
Email: czelenew@rrc.mb.ca
dmcrae@rrc.mb.ca
ebrown38@rrc.mb.ca
Student Representative
Jeff Lesage
Email: jefflesage1976@hotmail.com
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